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Allianz Renews Formula One™
Engagement

Now in its 11" year, Formula One™ sponsoring remains Allianz’
strongest platform for highlighting the importance of risk management
and road safety.

Focus of the partnership shifts further towards safety issues with the
unprecedented branding of the Formula One™ Safety Car by Allianz.

Commitment to road safety reaffirmed by strong visual link between
Allianz and the Formula One™ Safety Car.

Allianz SE is proud to announce the renewal of the company’s Formula One™ engagement.
An evaluation of various global sponsorship platforms and of Allianz’ activities over the past
10 years has shown that this engagement remains the strongest platform for global brand
building and the communication of key safety messages to a worldwide audience. The
emphasis on road safety issues will remain at the heart of an envisaged long-term
engagement.

In future, the topics of risk management and road safety will become discernibly interlinked
with Allianz on Formula One™ race tracks worldwide through the unprecedented branding of
the Safety Car and the Medical Car. The Formula One™ Safety Car and the Medical Car
feature prominently at every Grand Prix and will be Allianz branded, providing a new visible
element to reinforce existing road safety initiatives.

To honor the occasion, the Allianz branded Formula One™ Safety Car was unveiled in the
presence of Bernie Ecclestone, Formula One Group CEO, Dr. Christian Deuringer,

Vice President and Head of Global Brand Management of Allianz SE and Safety Car driver
Bernd Maylaender. The presentation was moderated by former Grand Prix driver Christian
Danner, immediately preceding the official Grand Prix track test at the 2010 Formula 1
SingTel Singapore Grand Prix.

Bernie Ecclestone, Formula One Group CEO, was happy to see the long-standing successful
co-operation with Allianz extended, remarking: "We are looking forward to the continued
involvement with a credible and reliable partner who shares our focus on safety issues."”
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Dr. Christian Deuringer sees the enhanced focus as a logical next step in a mutually
beneficial exchange of expertise and experience: "We are providing coverage for more than
50 million cars globally. Reinforcing safe driving is not only a very important message for
everyone participating in road traffic. It is essential for the well-being of Allianz, one of the
strongest financial communities. And ultimately, Formula One™ is the ideal platform to
communicate safe driving."

One way Allianz drives awareness for road safety and changes people’s driving behaviour is
by using Formula One™ to reach motor sports enthusiasts. Thanks to the renewed
sponsorship engagement, the joint forces of Allianz and Formula One™ will continue to be
dedicated to improving safety, on the race track and on the road, for Formula One™ pilots
and for drivers everywhere. Allianz has more than 75 million customers worldwide and road
safety is an important issue not only in the sponsoring context, but also in day-to-day
business. This makes Allianz a credible partner for road safety initiatives, based on years of
in-house research and development.

The Allianz Centre for Technology (AZT) has been providing successful risk management, as
well as accident and damage research, for over 70 years. The know-how gleaned from AZT
research provides a real contribution to increasing safety, decreasing damage severity and
reducing damage frequency. Allianz will continue to utilize its engagement in Formula One™
to place these issues firmly on the agenda at all Grand Prix Events and to take them well
beyond the world of Formula One™. And what better way to associate Allianz with road
safety than by branding on the Formula One™ Safety Car?

About the Formula One™ Safety Car and Medical Car

The Formula One™ Safety Car has been used since 1973 and was introduced to the official
rules in 1993. The Safety Car is sent on to the race track by FIA officials in a caution period,
for example during a hazardous situation caused by an accident or an obstruction on the
track. The Safety Car driver enters the field in front of the current leader and holds a certain
speed, deemed safe by officials, until the race can resume. The Formula One™ Medical Car
is often sent on to the track at the same time as the Safety Car, whenever an accident
occurs. Its role on the track is equally important, as a speedy medical response can be vital
when treating motor racing injuries.

Bernd Maylaender has been the official Formula One™ Safety Car driver since 2000,
incidentally the same year that Allianz first became involved in Formula One™ sponsoring.

Allianz & Formula One™

Allianz first entered into Formula One™ sponsoring in 2000 by partnering with BMW Williams
F1, in a bid to position the Allianz brand on a global platform. This engagement is still linking
Formula One™ related topics with Allianz core lines of business, now in its 11" successful
year. In 2002, trackside advertising was initiated to drive brand awareness worldwide,
primarily targeting Europe and Asia. In 2007, Allianz became an Official Global Partner of
Formula One™ with an increased focus on safety. This focus is now being intensified in the
renewed Formula One™ sponsorship agreement, complete with the Allianz Safety Car and
Medical Car branding.
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More information regarding Allianz commitment to Formula One™ and Safety can be found
on www.sponsoring.allianz.com.

Munich, 23" September 2010
For further information please contact:

Katerina Piro Tel. +49.89.3800-16048
Email katerina.piro@allianz.com

These assessments are, as always, subject to the disclaimer provided below.

About Allianz

Allianz SE is member of Transparency International Germany and supports the Principles of the United Nations
Global Compact and the OECD Guidelines for Multinationals through its Code of Conduct.

Allianz SE is one of the leaders of the insurance sector in the Dow Jones Sustainability Index, listed in
FTSE4GOOD and in the Carbon Disclosure Leadership Index (Carbon Disclosure Project, CDP6).

Cautionary Note Regarding Forward-Looking Statements

The statements contained herein may include statements of future expectations and other forward-looking
statements that are based on management’s current views and assumptions and involve known and unknown
risks and uncertainties that could cause actual results, performance or events to differ materially from those
expressed or implied in such statements. In addition to statements which are forward-looking by reason of
context, the words "may", "will", "should", "expects", "plans”, "intends", "anticipates", "believes", "estimates",
"predicts"”, "potential”, or "continue" and similar expressions identify forward-looking statements. Actual results,
performance or events may differ materially from those in such statements due to, without limitation, (i)
general economic conditions, including in particular economic conditions in the Allianz Group’s core business
and core markets, (ii) performance of financial markets, including emerging markets, and including market
volatility, liquidity and credit events (iii) the frequency and severity of insured loss events, including from
natural catastrophes and including the development of loss expenses, (iv) mortality and morbidity levels and
trends, (v) persistency levels, (vi) the extent of credit defaults, (vii) interest rate levels, (viii) currency exchange
rates including the Euro/U.S. Dollar exchange rate, (ix) changing levels of competition, (x) changes in laws
and regulations, including monetary convergence and the European Monetary Union, (xi) changes in the
policies of central banks and/or foreign governments, (xii) the impact of acquisitions, including related
integration issues, (xiii) reorganization measures, and (xiv) general competitive factors, in each case on a
local, regional, national and/or global basis. Many of these factors may be more likely to occur, or more
pronounced, as a result of terrorist activities and their consequences. The company assumes no obligation to
update any forward-looking statement.

No duty to update
The company assumes no obligation to update any information contained herein.
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