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Allianz appeals to motorists: Drive safely!

e Drivers at higher risk: Road accidents increase in spring
e Allianz road safety commitment comes to life on new Formula
One™ website www.drivesafely.allianz.com

Allianz, the world’s largest car insurer with more than 50 million insured vehicles, appeals to
motorists to drive safely, as the time of year begins when road accidents become more
frequent.

“We think it is especially important to raise awareness for safer driving in the spring, because
starting in April and May more road accidents happen where people are injured or killed,”
says Christoph Lauterwasser, CEO of the Allianz Center for Technology (AZT Automotive
GmbH). “Even though the winter months can be quite dangerous for drivers because of bad
weather and longer nights, people tend to leave their car in the garage more often. On the
other hand, the motorcycle season begins in the spring. As soon as the weather gets warmer
and the days get longer, there are more accidents.”

International statistics show that there is a clear increase in road accident injuries starting in
the spring and peaking in the late summer. The winter months tend to have the fewest
injuries in road accidents. For example in Germany, in January 2010 there were 20,804
casualties (deaths plus injuries), followed by 19,635 in February 2010. With early spring in
March 2010, casualties rapidly rose to 27,754 and found their climax in July with 40,580 road
users who died or were injured. For further information see German Road Safety Council
(DVR). On a global level, more than 3,200 people die in traffic accidents worldwide every day
and about 130,000 are seriously injured (WHO 2009) and this trend is rising.

These are many good reasons for Allianz to get active and launch its new website
www.drivesafely.allianz.com. Emphasizing Allianz’ ongoing commitment to road safety, fans
and public can now follow the Formula One™ season from the angle of safety and gain
insight into road safety in general. Videos, news features, expert commentary and pictures
will be published throughout the season. The unique website highlights the relationship
between race track safety and road safety and substantiates Allianz’ global expertise in the
field of mobility.

“Heightened awareness means safer driving, which means fewer accidents and finally fewer
damages,” says Christian Deuringer, Head of Global Brand Management at Allianz SE. “To
us, road safety is a vital issue as we all build a risk-sharing community, and safe driving is
beneficial to everyone of us. Allianz with its Formula One™ engagement can create valuable
links between safety in Formula One™ and the everyday safety of drivers worldwide.”
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http://www.drivesafely.allianz.com/

On the new website, the team drivers of Allianz’ partner the MERCEDES GP PETRONAS
Formula One™ Team provide exclusive Formula One™ insights as well as their personal
safe driving advice.

Allianz joined forces with MERCEDES GP PETRONAS starting with the 2011 Formula
One™ season. To underscore Allianz’ “drive safely” commitment, the Allianz logo is placed
on two main security features in the MERCEDES GP PETRONAS Formula One™ cars: the
Head and Neck Support System (HANS) and the seatbelts.

Since 2000, Allianz has been engaged in Formula One™. Thanks to this partnership, Allianz
reaches a worldwide audience that is fascinated with automotive technology and interested
in driving skills. Over the years, Allianz’ commitment to road awareness has become the
driving force behind the company’s Formula One™ engagement.

As of 2010, the topics of risk management and road safety are now discernibly interlinked
with Allianz on Formula One™ race tracks worldwide through the unprecedented branding of
the Official Formula One™ Safety and Medical Car.

“No one branded the Official Formula One™ Safety and Medical Car before Allianz did,” says
Deuringer. “This visible commitment to road safety is very important to us also as a signal to
our 76 million customers all around the world.”

Allianz, as one of the leading global car insurers, is a credible partner for road safety
initiatives, based on years of in-house research and development. The AZT has been
providing successful risk management, as well as accident and damage research, for over
70 years. The know-how from AZT research provides a real contribution to increasing safety,
decreasing damage severity and reducing damage frequency. To help increase drivers’
safety awareness, the Allianz Center for Technology is officially supporting the Road Safety
Charta of the European Community.

Allianz also operates a global business line specializing in the cooperation with the
automobile industry: Allianz Global Automotive is the leading insurance partner to automotive
manufacturers and dealers providing a comprehensive range of insurance and mobility
solutions for their clients all around the world. Allianz currently collaborates with 44 major
brands across 28 countries — including Daimler Insurance Services GmbH.

Munich, April 15, 2011
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These assessments are, as always, subject to the disclaimer provided below.

About Allianz Group

Together with its customers and sales partners, Allianz is one of the strongest financial communities. More
than 76 million private and corporate customers rely on Allianz's knowledge, global reach, capital strength and
solidity to help them make the most of financial opportunities and to avoid and safeguard themselves against
risks.

page 2



In 2010 151,000 employees in 70 countries achieved total revenue of 106.5 billion Euros and an operating
profit of 8.2 billion Euros. Benefits for our customers reached 91.4 billion Euros.

This business success with insurance, asset management and assistance services is based increasingly on
customer demand for crisis-proof financial solutions for an ageing society and the challenges of climate
change. Transparency and integrity are key components of sustainable corporate governance at Allianz SE.

Cautionary Note Regarding Forward-Looking Statements

The statements contained herein may include statements of future expectations and other forward-looking
statements that are based on management’s current views and assumptions and involve known and unknown
risks and uncertainties that could cause actual results, performance or events to differ materially from those
expressed or implied in such statements. In addition to statements which are forward-looking by reason of
context, the words "may", "will", "should", "expects"”, "plans”, "intends", "anticipates", "believes", "estimates",
"predicts”, "potential”, or "continue" and similar expressions identify forward-looking statements. Actual results,
performance or events may differ materially from those in such statements due to, without limitation, (i)
general economic conditions, including in particular economic conditions in the Allianz Group’s core business
and core markets, (i) performance of financial markets, including emerging markets, and including market
volatility, liquidity and credit events (iii) the frequency and severity of insured loss events, including from
natural catastrophes and including the development of loss expenses, (iv) mortality and morbidity levels and
trends, (v) persistency levels, (vi) the extent of credit defaults, (vii) interest rate levels, (viii) currency exchange
rates including the Euro/U.S. Dollar exchange rate, (ix) changing levels of competition, (x) changes in laws
and regulations, including monetary convergence and the European Monetary Union, (xi) changes in the
policies of central banks and/or foreign governments, (xii) the impact of acquisitions, including related
integration issues, (xiii) reorganization measures, and (xiv) general competitive factors, in each case on a
local, regional, national and/or global basis. Many of these factors may be more likely to occur, or more
pronounced, as a result of terrorist activities and their consequences. The company assumes no obligation to
update any forward-looking statement.

No duty to update
The company assumes no obligation to update any information contained herein.
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