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A chance to meet the stars of FC Bayern 
Munich 

• Talented youngsters from the Allianz Junior Football Camp meet top 
players from FC Bayern Munich 

• New pictures of “meet and greet” session posted on the 
www.football-for-life.com Facebook community 

 
 
What could be more exciting for a young player than coming face-to-face with some real-life 

football heroes? The chance to meet Bundesliga players from FC Bayern Munich caused 

tremendous excitement among the 52 participants of the 3rd international Allianz Junior 

Football Camp. The “meet and greet” session with the Bayern Munich team gave the 

teenagers attending the camp a chance to meet their football idols in person – and the 

players from the record-setting, championship-winning German club spent plenty of time 

posing for pictures and signing autographs for their young fans. 

 

It was a dream come true for Júlia Akemi from Brazil, who proudly showed off a football shirt 

given to her by Bastian Schweinsteiger. The German international gave Júlia his jersey from 

the morning training session at the meet and greet. “I was just over the moon when Bastian 

gave me his shirt,“ said the young Brazilian happily. Getting the chance to meet Bayern 

Munich's top players is one of the highlights of this week's training camp. “It doesn't matter 

that I'm not really a Bayern Munich fan, it’s just amazing to meet the players! My absolute 

favorite is Rafinha – I got him to autograph my shoe!” enthused 16-year-old Lisa Adriaans 

from Gelsenkirchen, Germany. 

 

The Allianz Junior Football Camp 2011, which is hosted by FC Bayern Munich and Allianz, 

runs until Sunday, August 21. The teenagers are being trained by the championship-winning 
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club’s junior team trainers at its training facilities on Säbener Strasse. New pictures, videos 

and regular reports on how the young players are getting on at the camp are being added 

each day to the www.football-for-life.com website. As well as their training sessions, the 

camp participants have a number of other exciting activities to look forward to between now 

and Sunday, including a sightseeing trip around Munich, an exclusive guided tour of the 

Allianz Arena and a visit to the stadium to see Bayern Munich play a Bundesliga match at 

home against Hamburger SV. 

 

Images of the “meet and greet” session with the FC Bayern Munich players – which can be 

re-printed free of charge – are enclosed and are also available on request. 

 

Munich, 18 August 2011 

 

Please contact us if you have any queries or would like pictures of the event: 
 
Katerina Piro   Phone: +49.89.3800-16048 
Allianz SE 
 
Michael Steinhauser  Phone: +49.8131.31 70 35 
matchit PR 
 
 
These assessments are, as always, subject to the disclaimer provided below.  
 
About Allianz Group 
Together with its customers and sales partners, Allianz is one of the strongest financial communities. More 
than 76 million private and corporate customers rely on Allianz's knowledge, global reach, capital strength and 

solidity to help them make the most of financial opportunities and to avoid and safeguard themselves against 
risks.  
 

In 2010 151,000 employees in 70 countries achieved total revenue of 106.5 billion Euros and an operating 
profit of 8.2 billion Euros. Benefits for our customers reached 91.4 billion Euros. 
  

This business success with insurance, asset management and assistance services is based increasingly on 
customer demand for crisis-proof financial solutions for an ageing society and the challenges of climate 
change. Transparency and integrity are key components of sustainable corporate governance at Allianz SE. 

 
 
Cautionary Note Regarding Forward-Looking Statements 
The statements contained herein may include statements of future expectations and other forward-looking 
statements that are based on management’s current views and assumptions and involve known and unknown 
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risks and uncertainties that could cause actual results, performance or events to differ materially from those 
expressed or implied in such statements. In addition to statements which are forward-looking by reason of 
context, the words "may", "will", "should", "expects", "plans", "intends", "anticipates", "believes", "estimates", 

"predicts", "potential", or "continue" and similar expressions identify forward-looking statements. Actual results, 
performance or events may differ materially from those in such statements due to, without limitation, (i) 
general economic conditions, including in particular economic conditions in the Allianz Group’s core business 

and core markets, (ii) performance of financial markets, including emerging markets, and including market 
volatility, liquidity and credit events (iii) the frequency and severity of insured loss events, including from 
natural catastrophes and including the development of loss expenses, (iv) mortality and morbidity levels and 

trends, (v) persistency levels, (vi) the extent of credit defaults, (vii) interest rate levels, (viii) currency exchange 
rates including the Euro/U.S. Dollar exchange rate, (ix) changing levels of competition, (x) changes in laws 
and regulations, including monetary convergence and the European Monetary Union, (xi) changes in the 

policies of central banks and/or foreign governments, (xii) the impact of acquisitions, including related 
integration issues, (xiii) reorganization measures, and (xiv) general competitive factors, in each case on a 
local, regional, national and/or global basis. Many of these factors may be more likely to occur, or more 

pronounced, as a result of terrorist activities and their consequences. The company assumes no obligation to 
update any forward-looking statement. 
 

 

No duty to update 
The company assumes no obligation to update any information contained herein. 
 


