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Unforgettable football experience for 52 
youngsters from all over the world 
 

 3rd International Junior Football Camp hosted by Allianz and FC 

Bayern comes to an end 

 Record participation: 52 teenagers from 16 countries received 

professional training in Munich from August 17 to 21 at the 

invitation of Allianz 

 Promoting international exchanges will continue 

 
 
With the final whistle of the 3rd International Allianz Junior Football Camp still echoing in their 

ears, the 52 participants are already safely back in their home countries, full of the “priceless” 

experiences they had during their week in Munich. The 14 to16-year-old football fans 

enjoyed five days of football training with FC Bayern Munich's junior team trainers and took a 

wealth of useful tips back home with them. The youngsters got an exclusive look behind the 

scenes of FC Bayern at the championship-winning German club‟s training facilities at 

Säbener Strasse. The highlights were undoubtedly the “meet & greet” with Jupp Heynckes‟ 

Bundesliga superstars, the tour of the Allianz Arena stadium, and the chance to attend 

Bayern Munich's home game against Hamburger SV. The team's 5:0 victory was heartily 

cheered by the group of young football fans.  

 

Allianz – A global company that fosters international exchanges 

 

A total of 52 young players from 16 countries attended the Munich training camp from August 

17 to 21, and their final verdict on the week was unanimous: The camp was a unique 

experience which they will remember for the rest of their lives.  
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After a flight of almost 12 hours and 10,600 kilometers back to his home in Brunei, 

Muhammad Hanif Omar Ali was full of praise for the event: “The training camp was a 

wonderful and unforgettable experience. We all got on brilliantly and learnt so much from 

each other during the training sessions and the excursions, even though some of us couldn't 

speak English. I have made new friends from all around the world – that‟s an amazing 

feeling!” 

 

Despite coming from so many different places, the youngsters developed superb strategies 

for communicating with each other and quickly formed a close-knit community which 

provided ready support to whoever needed it. It was quickly evident on the pitch that football 

is a truly global language – enthusiastic shouts, simple commands and plenty of sign 

language were the only things needed to keep things running smoothly.  

 

“I always figured out what I was meant to be doing and where my teammates wanted me to 

run and pass the ball. And the Bayern Munich trainers gave us lots of great tips. The 

sessions were really, really professional,” reports participant Brenda Sijtsma from the 

Netherlands. 

 

Ongoing commitment to promoting talented young players  

 

“As a global leader in insurance and asset management and a long-standing partner in 

football, Allianz is ideally positioned not only to provide exclusive insights into the world of 

Allianz Arena and FC Bayern, but also to bring together young talents from all around the 

globe. Allianz will further pursue its commitment to providing young talents with a once in a 

lifetime platform to experience world-class football coaching in its home town of Munich,” 

emphasizes Christian Deuringer, Head of Global Brand Management at Allianz SE. 

 

A total of 129 young people have attended Allianz Junior Football Camps since 2009, 

creating a legacy of worldwide contacts and international friendships. And even after the 

training camp comes to an end, these international exchanges can now be continued on the 

„Football for life‟ portal (www.football-for-life.com) which Allianz set up in May 2011. All the 

photos, videos and reports on the camp participants' experiences are available both from this 

website and from the associated Facebook community. 

 

http://www.football-for-life.com/
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Images of the Allianz Junior Football Camp 2011 – which can be re-printed free of charge – 

are enclosed and are also available on request. 

 

Munich, 23 August 2011 

 

Please contact us if you have any queries or would like pictures of the event: 
 
Katerina Piro   Phone: +49.89.3800-16048 
Allianz SE 
 
Michael Steinhauser  Phone: +49.8131.31 70 35 
matchit PR 
 
 
 
 
These assessments are, as always, subject to the disclaimer provided below.  
 

About Allianz Group 

Together with its customers and sales partners, Allianz is one of the strongest financial communities. More 

than 76 million private and corporate customers rely on Allianz's knowledge, global reach, capital strength and 

solidity to help them make the most of financial opportunities and to avoid and safeguard themselves against 

risks. 

 

In 2010 151,000 employees in 70 countries achieved total revenue of 106.5 billion Euros and an operating 

profit of 8.2 billion Euros. Benefits for our customers reached 91.4 billion Euros. 

 

This business success with insurance, asset management and assistance services is based increasingly on 

customer demand for crisis-proof financial solutions for an ageing society and the challenges of climate 

change. Transparency and integrity are key components of sustainable corporate governance at Allianz SE. 

 

Cautionary Note Regarding Forward-Looking Statements 

The statements contained herein may include statements of future expectations and other forward-looking 

statements that are based on management‟s current views and assumptions and involve known and unknown 

risks and uncertainties that could cause actual results, performance or events to differ materially from those 

expressed or implied in such statements. In addition to statements which are forward-looking by reason of 

context, the words "may", "will", "should", "expects", "plans", "intends", "anticipates", "believes", "estimates", 

"predicts", "potential", or "continue" and similar expressions identify forward-looking statements. Actual results, 

performance or events may differ materially from those in such statements due to, without limitation, (i) 

general economic conditions, including in particular economic conditions in the Allianz Group‟s core business 

and core markets, (ii) performance of financial markets, including emerging markets, and including market 

volatility, liquidity and credit events (iii) the frequency and severity of insured loss events, including from 

natural catastrophes and including the development of loss expenses, (iv) mortality and morbidity levels and 

trends, (v) persistency levels, (vi) the extent of credit defaults, (vii) interest rate levels, (viii) currency exchange 

rates including the Euro/U.S. Dollar exchange rate, (ix) changing levels of competition, (x) changes in laws 

and regulations, including monetary convergence and the European Monetary Union, (xi) changes in the 

policies of central banks and/or foreign governments, (xii) the impact of acquisitions, including related 
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integration issues, (xiii) reorganization measures, and (xiv) general competitive factors, in each case on a 

local, regional, national and/or global basis. Many of these factors may be more likely to occur, or more 

pronounced, as a result of terrorist activities and their consequences. The company assumes no obligation to 

update any forward-looking statement. 
 

No duty to update 

The company assumes no obligation to update any information contained herein. 


